
We are happy to announce the launch of a 360-degree integrated campaign for Usha fans
with a focus on the BLDC Heleous fan. The campaign includes TV, print, digital, and BTL
activities across India with an aim to create a buzz during the summer season and leverage
the election fever. This focus on Heleous fans will also have a positive rub-off on the entire
fans range.

15-second TVCs of five colours each, highlighting product features of Heleous fans will be
aired right through the season starting 20th March 2024, during morning and evening
prime-time slots across 31 leading national and regional news channels. There will be about
12 – 14 spots per channel per day.

The accompanying print campaign will comprise multiple ads (attached) pan-India across
all editions of major publications in key markets. Starting from 23rd February 2024, the
campaign will see 6-8 insertions spread during this entire period.
 
The digital plan will go live alongside the print campaign and will include Google Search
Ads, promoting Usha Heleous 15 second ads on YouTube and connected TV, display
banners on platforms like Meta and Youtube and native ads by Taboola.
 
Additionally, a BTL campaign around Heleous, Striker, and Bloom series will be initiated to
further leverage the media campaign around fans in stores across the country.
 
We need to leverage this campaign during the summer months and ensure that Usha fans
retains its position as the most formidable Fan brand in the country.
 
All the best for the coming season and always assuring you of our best services.

Thanks,
Pradyumna Poddar
(President, Electric Fan)

February 19, 2024Dear Friends,
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